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A strategic agreement between two or more partner brands to work together to achieve a desired goal, which encompasses 
a wide range of marketing activities including, partnerships, promotions, and sponsorships. 

Introduction

What is co-branding?

● Establish or increase consumer preference 
for Juniper and our key partners. 

● Generate loyalty and brand differentiation. 
● Enter new markets. 
● Promote new products/new application of 

existing products. 
● Engage the customer and drive relevance 

at multiple touch points. 
● Associate with other strong brands. 

Why co-brand?

● Present Juniper as the dominant/lead brand (whenever 
appropriate). 

● The Juniper logo should be clearly displayed and given 
prominence. 

● Leverage our brand guidelines; create a partnership 
environment where our brand feels organic to the experience. 

● Certain partnerships are unique and necessitate consultation 
from the Global Brand Team. Never use phrasing like “powered 
by” or “connected by” without explicit approval from the Global 
Brand Team.

Co-branding key principals
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Co-branding Checklist

Step 1
Review Juniper Networks Style Guide

Please complete the following steps in order to create and co-brand collateral.

Review Mist AI Style Guide

Step 2
Review Naming and Trademark Guidelines
(if referencing Juniper or Mist AI products or services)

Step 3
Review Video Style Guide

Step 4
Review co-branding essentials on following pages

Review logo lock-up systems on following pages

The Guidelines mentioned above can be found in
the Juniper Brand Toolbox on the Hub.

Additional Marketing and Brand assets can be 
downloaded from the Hub.

Questions about co-branding or need MDF approval?
Please email the Brand Team at brand@juniper.net

Review frequent mistakes and examples on following pages

https://juniper.widen.net/s/5glv8cclwj/juniper-brand-style-guide
https://juniper.widen.net/s/zxhqcrdwsl/mist-ai-style-guide_100220
https://juniper.widen.net/s/nrr7af26c3/juniper-naming--trademark-guide_3100032-015
https://juniper.widen.net/s/krtfwtmx0n/video-style-guide
https://thehub.juniper.net/portals/c2veyeyk/BrandGuidelines
https://thehub.juniper.net/dam/dashboard
mailto:brand@juniper.net


© 2022  Juniper Networks 
Juniper Business Use Only

6

Co-branding Essentials

Co-branding considerations
● Can you clearly determine which brand is the dominant brand? 
● Is the dominant brand’s visual system being properly leveraged? 

The following is a short checklist of the co-branding essentials to make sure you are using the Juniper brand correctly with a partner brand.
If you have any challenges beyond those listed below, please contact brand@juniper.net.

Color palette
● If the communication is Juniper dominant, is there plenty of white 

space, and a dominant Juniper green? 

Logo/Lockup
● Are you using the all black or all white logo? 
● Are you placing the dominant and support logos in the correct locations? 
● Are you following the clear space regulations? 
● Are you following the guidelines around the logo don’ts? 

Photography
● If the communication is Juniper dominant, are you using 

photography that emphasizes the Juniper brand personality? (such 
as use of light/white spaces) 

● If the communication is Juniper dominant, are you adding Juniper 
Primary Green to your photography? 

Tone
● If the communication is Juniper dominant, is ‘Driven by Experience’ 

worked into messaging? 

mailto:brand@juniper.net
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Logo Lockup Formatting

● The dominant brand should be on the left and subordinate secondary should be on the right
● The two logos should be separated by a vertical line with roughly the amount of spacing shown below
● The two logos should be of the same visual size
● Both logos should appear in full color on a plain white background whenever possible

Lockup formatting and usage

Juniper dominant lockup Partner dominant lockup
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Co-branding Examples
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Juniper dominance in creative

Co-branding examples

Juniper dominance is when Juniper most heavily influences the communications. This is when 
Juniper is driving the customer experience or if our resources are most depended upon. A proper 
balance of color must be found. 

Partner dominant in creative
When Juniper is not the dominant brand, there are a few things that must be taken into consideration:

● Logo clear space rules and all Juniper logo rules must be obeyed for Juniper logo 
(includes placement rules and size rules)

● Tagline use rules must be obeyed for the Juniper tagline. This includes clear space 
rules and size rules.

● Where it does not conflict with the partner brand, Juniper encourages the use of 
bright images or iconography, and to stay away from digital rendering and stock-
obvious imagery.

Juniper dominant

Partner dominant
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Juniper dominant - Web

Co-branding examples

The largest percentage of the composition 
should be brand green, punctuated at times 
by the use of an accent color for things like 
CTA buttons or icons. 

We encourage the use of solid brand green 
with iconography or an image that follows 
the Juniper Photography Guidelines. 

Brand green should never be multiplied over 
an image and should be appear solid. 



© 2022  Juniper Networks 
Juniper Business Use Only

11

Juniper dominant - Print 

Co-branding examples

In print there is more room to tell your story, 
but we still want to keep our copy clear and 
concise. The purpose is to catch a viewer’s 
eye, tell them enough to hook them and then 
drive them to learn more. Too much copy 
won’t be read, and will muddy up the look and 
feel of our clean design structure.

Similar to web, for print or large format ads 
the largest percentage of the composition 
should be brand green, punctuated at times by 
the use of an accent color, image, or icon.



© 2022  Juniper Networks 
Juniper Business Use Only

12

Juniper dominant - Collateral 

Co-branding examples

Juniper collateral has a new layout to allow 
partners to place branding and contact 
information so the partner relationship is 
clearly evident. Logo placement should follow 
the examples at right with the logo in the 
upper right of the first page, and placed to the 
right of the Juniper contact information on the 
last page. Logos should have enough white 
space around them so they fit well in the 
overall layout. Logos should not exceed an area 
approximately equivalent to the Juniper logo.
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ACX710 Universal Metro Router

APAC and EMEA Headquarters
Juniper Networks International B.V.
Boeing Avenue 240
1119 PZ Schiphol-Rijk
Amsterdam, The Netherlands
Phone: +31.207.125.700
Fax: +31.207.125.701

Corporate and Sales Headquarters
Juniper Networks, Inc.
1133 Innovation Way
Sunnyvale, CA 94089 USA
Phone: 888.JUNIPER (888.586.4737)
or +1.408.745.2000 | Fax: +1.408.745.2100
www.juniper.net

Copyright 2022 Juniper Networks, Inc. All rights reserved. Juniper Networks, the Juniper Networks logo, Juniper, Junos, and other trademarks are registered trademarks of Juniper Networks, 
Inc. and/or its affiliates in the United States and other countries. Other names may be trademarks of their respective owners. Juniper Networks assumes no responsibility for any inaccuracies 
in this document. Juniper Networks reserves the right to change, modify, transfer, or otherwise revise this publication without notice.

™

Phone: 1-408-555-1212
E-mail: contact@example.com

Ordering Information
Product Number 	escription

Hardware

ACX710DC ACX710; 24 SFP+/SFP ports, 4 QSFP28 ports; 1 U; 
315mm depth; -40C to 65C; DC power supply; L2 
and I�PņIP =unctions (without �P�S and IP-VPNs) =or 
management only

Software

S-ACX-100G-A-5 AC* so[ware, 5-year su0scription Advanced licenseĸ per 
100� capacity, supports IPņ�P�S, Timing, CoS, E�A�, 
Telemetry, RFC2544 with up to 32 �3VPN and 8 N�-
�VPN

S-ACX-100G-P-5 AC* so[ware, 5-year su0scription Premium licenseĸ per 
100� capacity, Includes Advanced so[ware su0scription 
license with =ull pla�orm scale

S-ACX-100G-A-3 AC* so[ware, 3-year su0scription Advanced licenseĸ per 
100� capacity, supports IPņ�P�S, Timing, CoS, E�A�, 
Telemetry, RFC2544 with up to 32 �3VPN and 8 N�-
�VPN

S-ACX-100G-P-3 AC* so[ware, 3-year su0scription Premium licenseĸ per 
100� capacity, Includes Advanced so[ware su0scription 
license with =ull pla�orm scale

S-ACX-100G-A-1 AC* so[ware, 1-year su0scription Advanced licenseĸ per 
100� capacity, supports IPņ�P�S, Timing, CoS, E�A�, 
Telemetry, RFC2544 with up to 32 �3VPN and 8 N�-
�VPN (renewal only) 

S-ACX-100G-P-1 AC* so[ware, 1-year su0scription Premium licenseĸ per 
100� capacity, Includes Advanced so[ware su0scription 
license with =ull pla�orm scale (renewal only) 

S-ACX-100G-A1-P AC* so[ware, perpetual Advanced licenseĸ per 100� 
capacity, supports IPņ�P�S, Timing, CoS, E�A�, 
Telemetry, RFC2544 with up to 32 �3VPN and 8 N�-
�VPN

S-ACX-100G-P1-P AC* so[ware, perpetual Premium licenseĸ per 100� 
capacity, Includes Advanced so[ware su0scription license 
with =ull pla�orm scale 

S-ACX-400G-A-5 AC* so[ware, 5-year su0scription Advanced licenseĸ per 
400� capacity, supports IPņ�P�S, Timing, CoS, E�A�, 
Telemetry, RFC2544 with up to 32 �3VPN and 8 N�-
�VPN 

S-ACX-400G-P-5 AC* so[ware, 5-year su0scription Premium licenseĸ per 
400� capacity, Includes Advanced so[ware su0scription 
license with =ull pla�orm scale

Product Number 	escription

S-ACX-400G-A-3 AC* so[ware, 3-year su0scription Advanced licenseĸ per 
400� capacity, supports IPņ�P�S, Timing, CoS, E�A�, 
Telemetry, RFC2544 with up to 32 �3VPN and 8 N�-
�VPN

S-ACX-400G-P-3 AC* so[ware, 3-year su0scription Premium licenseĸ per 
400� capacity, Includes Advanced so[ware su0scription 
license with =ull pla�orm scale

S-ACX-400G-A-1 AC* so[ware, 1-year su0scription Advanced licenseĸ per 
400� capacity, supports IPņ�P�S, Timing, CoS, E�A�, 
Telemetry, RFC2544 with up to 32 �3VPN and 8 N�-
�VPN (renewal only)

S-ACX-400G-P-1 AC* so[ware, 1-year su0scription Premium licenseĸ per 
400� capacity, Includes Advanced so[ware su0scription 
license with =ull pla�orm scale (renewal only)

S-ACX-400G-A1-P AC* so[ware, perpetual Advanced licenseĸ per 400� 
capacity, supports IPņ�P�S, Timing, CoS, E�A�, 
Telemetry, RFC2544 with up to 32 �3VPN and 8 N�-
�VPN

S-ACX-400G-P1-P AC* so[ware, perpetual Premium licenseĸ per 400� 
capacity, Includes Advanced so[ware su0scription license 
with =ull pla�orm scale

About Juniper Networks
At Juniper Networks, we are dedicated to dramatically 
simpli=ying network operations and driving superior experiences 
=or end users. �ur solutions deliver industry-leading insight, 
automation, security and AI to drive real 0usiness results. We 
0elieve that powering connections will 0ring us closer together 
while empowering us all to solve the worldĽs greatest challenges 
o= well-0eing, sustaina0ility and etuality.



© 2022  Juniper Networks 
Juniper Business Use Only

13

Video 

Co-branding examples
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Partner dominant examples

Co-branding examples
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What not to do 

Co-branding examples

● Never use dark imagery.
● Never multiply brand green over the top

of an image.
● Never place the Juniper logo or Partner logo 

on a multiplied or transparent
background.
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Thank you


