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Introduction

What is co-branding?

A strategic agreement between two or more partner brands to work together to achieve a desired goal, which encompasses
a wide range of marketing activities including, partnerships, promotions, and sponsorships.

Why co-brand?

Establish or increase consumer preference
for Juniper and our key partners.

Generate loyalty and brand differentiation.

Enter new markets.

® Promote new products/new application of

existing products.

Engage the customer and drive relevance
at multiple touch points.

Associate with other strong brands.

Co-branding key principals

® Present Juniper as the dominant/lead brand (whenever
appropriate).

e The Juniper logo should be clearly displayed and given
prominence.

® Leverage our brand guidelines; create a partnership
environment where our brand feels organic to the experience.

e Certain partnerships are unique and necessitate consultation
from the Global Brand Team. Never use phrasing like “powered
by” or “connected by” without explicit approval from the Global
Brand Team.

Juniper
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Co-branding Checklist

Please complete the following steps in order to create and co-brand collateral.

Step 1
[] Review
[] Review

Step 2

[] Review
(if referencing Juniper or Mist Al products or services)

Step 3
[] Review

Step 4
[ ] Review co-branding essentials on following pages
[ ] Review logo lock-up systems on following pages

[ ] Review frequent mistakes and examples on following pages

The Guidelines mentioned above can be found in
on the Hub.

Additional Marketing and Brand assets can be
downloaded from the

Questions about co-branding or need MDF approval?
Please email the Brand Team at

Juniper
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https://juniper.widen.net/s/5glv8cclwj/juniper-brand-style-guide
https://juniper.widen.net/s/zxhqcrdwsl/mist-ai-style-guide_100220
https://juniper.widen.net/s/nrr7af26c3/juniper-naming--trademark-guide_3100032-015
https://juniper.widen.net/s/krtfwtmx0n/video-style-guide
https://thehub.juniper.net/portals/c2veyeyk/BrandGuidelines
https://thehub.juniper.net/dam/dashboard
mailto:brand@juniper.net

Co-branding Essentials

The following is a short checklist of the co-branding essentials to make sure you are using the Juniper brand correctly with a partner brand.

If you have any challenges beyond those listed below, please contact

Co-branding considerations

e Can you clearly determine which brand is the dominant brand?
e |Is the dominant brand’s visual system being properly leveraged?

Logo/Lockup

e Are you using the all black or all white logo?

® Are you placing the dominant and support logos in the correct locations?
® Are you following the clear space regulations?

e Are you following the guidelines around the logo don’ts?

Color palette

e |[f the communication is Juniper dominant, is there plenty of white
space, and a dominant Juniper green?

Photography

e [f the communication is Juniper dominant, are you using
photography that emphasizes the Juniper brand personality? (such
as use of light/white spaces)

e |f the communication is Juniper dominant, are you adding Juniper
Primary Green to your photography?

Tone

e |f the communication is Juniper dominant, is ‘Driven by Experience’
worked into messaging?

Juniper
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Logo Lockup Formatting

Lockup formatting and usage

The dominant brand should be on the left and subordinate secondary should be on the right
The two logos should be separated by a vertical line with roughly the amount of spacing shown below
The two logos should be of the same visual size

°
°
°
® Both logos should appear in full color on a plain white background whenever possible

JUNIPES | verizon’ verizon’ | JUNIPES

Juniperst | verizon’ verizon’ | JUNPEr s
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Co-branding examples

Juniper dominance in creative

Juniper dominance is when Juniper most heavily influences the communications. This is when
Juniper is driving the customer experience or if our resources are most depended upon. A proper
balance of color must be found.

Partner dominant in creative

When Juniper is not the dominant brand, there are a few things that must be taken into consideration:

® Logo clear space rules and all Juniper logo rules must be obeyed for Juniper logo
(includes placement rules and size rules)

e Tagline use rules must be obeyed for the Juniper tagline. This includes clear space
rules and size rules.

o Where it does not conflict with the partner brand, Juniper encourages the use of
bright images or iconography, and to stay away from digital rendering and stock-
obvious imagery.

Juniper dominant

™ WESTCOAST ®© V¥ ino

Juniper

NETWORKS

Simplicity is the highest form of innovation
Ignite your sales with Westcoast and Juniper

Partner dominant

Westcon #

'_g.
JUnEE
Network smarter,
not harder

© 2022 Juniper Networks
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Co-branding examples

Juniper dominant - Web

The largest percentage of the composition
should be brand green, punctuated at times
by the use of an accent color for things like
CTA buttons or icons.

We encourage the use of solid brand green
with iconography or an image that follows
the Juniper Photography Guidelines.

Brand green should never be multiplied over
an image and should be appear solid.

Email headline

Sub head

JUNIPES | verizon’

HETWORKS

News on Demand

Headline

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ulla-
mcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse mo-
lestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril

delenit augue duis dolore te feugait nulla facilisi.

CTA Button

© 2022 Juniper Networks
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Co-branding examples

Juniper dominant - Print

In print there is more room to tell your story,
but we still want to keep our copy clear and
concise. The purpose is to catch a viewer’s
eye, tell them enough to hook them and then
drive them to learn more. Too much copy
won't be read, and will muddy up the look and
feel of our clean design structure.

Similar to web, for print or large format ads
the largest percentage of the composition
should be brand green, punctuated at times by
the use of an accent color, image, or icon.

JUNIPES | verizon’

NETWORKS

Lorem ipsum
dolor sit

Subcopy Lorem ipsum dolor
sit amet, consectetuera
dipiscing elit, sed diam.

JUNIPES | verizon’

NETWORKS

Lorem ipsum
dolor sit

Subcopy Lorem ipsum dolor
sit amet, consectetuera
dipiscing elit, sed diam.

© 2022 Juniper Networks
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Co-branding examples

BUSINESS NAME
SLOGAN

ACX710 UNIVERSAL
METRO ROUTER

Product Description

Juniper Ne

Iniversal Metro Router

Collateral

works® ACX710 Universal Metro
n demand on metro
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he metro. Thy
sity, and n
synchronization requirements for r
The ACX710 Universal Metro Pow
Router delivers aperational

> Router is a response to the relenth
where hardened
I flexibility from the se
the form fa
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Juniper dominant
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management only
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including strict timing and
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ency needed fo

Product Overview

Juno:

d by t
Metro Rout:

ating system, Jun

Juniper collateral has a new layout to allow

provide ope SACX400G-P-3  ACK software, 3-year subscription Premium license: per

. flexibility, high 10GBE to 100GbE aware IP transport sohutions, faciitating the 5G-read: . (wV,C”‘Ku‘&!{i‘u‘?;ﬁ‘ software subscription
partners to place branding and contact o e i i O rrmrree—
synchronization in a hardened

ey, supparta IDVPLS, T, CoS, EOAM
mwm RFC2544 with up to 32 L3VPN and 8 NG~

Spach, supprts MPLS, Timine, o, EOAV,
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form factor designed for any metro
environment. The ACX710 leverages
Junos OS to address multiple
service provider, enterprise, and
utifities use cases, incuding cabie

information so the partner relationship is
clearly evident. Logo placement should follow

and averlays and creating t
networks. The ACX710 simplif work design, while creating
more efficient eperations and s e agility, f'\;bhrb, o)

ACX software, 5-year subscription Premium license; per
100G capacity, Includes Advanced software subscription
license with full platform scale

educe CapEx and OpEx in operator 00G-P-5 S-ACX-400G-P-1 ACX software, 1-year subscription Premium license; per
400G capacity, Includes Advanced software subscription

icense with full platform scale (renewal only)

dation for

00G-A-3  ACX software, 3-year subscription Advanced license; per
100G capacity, supports IP/MPLS, Timing, CoS, EOAM,

S-ACX-400G-A1-P  ACX software, perpetual Advanced license; per 400G

universal an

onverged metro paradigm fo

the examples at right with the logo in the

distributed access architectures
(DAA), residentiaf fiber, and mobile

The ACX710 Product Offering

Telemetry, RFC2544 with up to 32 L3YPN and 8 NG-
MVPN

capacity, supports IP/MPLS, Timing, CoS, EOAM,
Telemetry, RFC2544 with up to 32 L3VPN and 8 NG-
MVPN

2 00G-P-3  ACX software, 3-year subscription Premium license; per SACK-400G-P1-P  AC rpetual Premium 400G
backhaul The ACX710 Universal Metro Router is a hardened, f npact 1 U solution, 100G capaciy: Incluces Advanced software subscipion S S S A S
. . purpose-built for efficient 4G and 5G service ale. its high-pe license with full platform il platform scale
upper right of the first page, and placed to the Nl mi i dudg et i = g o [ o e e
appl and telco cloud architectures. The ACX710 provides high 1GbE/10GbE e B i o LU e
. . . . and 100GbE port density, lowering footprint rental an ts. The router MVPN frenewal only) About Juniper Networks
r|ght of the Jumper contact information on the oo VPR <arvic o i BIMIPLS ks e T R ———————

At Juniper Networks, we are dedicated to dramatically
simplifying network operations and driving superior experiences
for end users. Our solutions deliver industry-leading insight
automation, security and Al to drive real business results. We
believe that powering connections will bring us closer together

100G capacity. Includes Advanced software subscription
license with full platform scale (renewal only)

exposure using NETCONF/YANG,
timing and jon synchronizas
service defivery. With 320 Gbe
the performance, capacity,
radio access network (RAN)
vides an

xtensive quality of service (QaS)
features, making it ideally suited

00G-A1-P  ACX software, perpetual Advanced license; per 100G
capacity, supports IP/MPLS, Timing, CoS, EOAM,
Telemetry, RFC2544 with up to 32 L3VPN and 8 NG-

last page. Logos should have enough white
space around them so they fit well in the
overall layout. Logos should not exceed an area
approximately equivalent to the Juniper logo.

of switching capacity, the stackabi
nd feature set required for LTE, LTE
es in a hardened and comy
rfa orted by U

00G-P1-P  ACX software, perpetual Premium license; per
capacity, Includes Advanced software subscription license
with ful platform scale

while empowering us all to solve the world's greatest challenges
of well-being, sustainability and equality.

view of the in

Table 1. Built-In Interface Options for ACX710 oc-ss AcK sftware, S-yearsubscripton Advanced lcense: per

5 . supports IP/MPLS, Timing, CoS, EOA!
Model 1GHE/A0GHE (SFP/SFP+) | 100GHE (QSFP28) Telemetry a5 i 1092 LV and BG.
ACK 7

00G-P-5  ACX software. 5-year subscription Premium license: per
400G capacity, Includes Advanced software subscription
license with full platform

* QP pors ca be coviguand s 400CHE, JAOGAR, AGEGAE, o AIRE
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Driven by
Experience”

Juniper Networks International B.
Boeing Avenue 240

1119 PZ schiphol-Rik

Amsterdam, The Netherlands
Phone: +31.207.125.700

Fax: +31.207125.701

Juniper Networks, Inc

1133 Innovation Way

Sunnyvale, CA 94089 USA

Phone: 888 JUNIPER (888.586.4737)

or +1.408.745.2000 | Fax: +1.408.745.2100
swwjuniper.net

BUSINESS NAME
SLOGAN

Phone: 1-408-555-1212
E-mail: contact@example.com

Copyright 2022 Juniper Networks, Inc. Juniper Networks, the Juniper ) ! dother d trademarks of Juniper Networks,
st il St s s ol Ot s
in this fy,transer,or

1000656-005-EN  Sept 2021

© 2022 Juniper Networks
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Co-branding examples

Video

JumBen| 2

NETWORKS

supplier

If 1 had one word it has to be automation.

I think a lot of the business area doesn't realize that

—

-

?  Things have to
work simply

and easily to be
scalable at that level.

Tony Cass

Leader

Communication Systems Group
CERN

If people in the
business don’t
know who | am
and what | do,
that means I'm
doing my job right.

Darryl Alder
Network Architect, Aston Martin

The network doubled.
The tech team didn't need to.

Real Al. Real Results.

Juniper

NETWORKS

ASTON MARTIN

Automated configuration of 4,400
routers and switches with Juniper.

Get Real Results.

JuniPer |

NETWORKS -
supplier

© 2022 Juniper Networks
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Co-branding examples

Partner dominant examples

Juniper  CATO  Gigamon

Westcon &¢ J— "ﬂ@ '§
g ;

JUnigE ¥ 1
Network smarter, ¥ . .J U ﬂ !Tli)steﬂlr .1 nUVIQS
not harder | == Nuvias Educad.emy driven by v

A ‘Nuvias Educademy Vol:#isg o

SD-WAN, SD-BRANCH, SD-WHAT'S NEXT?

How to set new impulses in the growing
Cloud- & Managed-Service market with Al

Junper  CATO  Gigamon®

Nuvias Educademy [ ceper [ ceonovervew ]

Vol. 2: SD-WAN, SD-BRANCH,

SD _WHAT,S N EXT7 2 g If you have an:uef"ims(Egaiding[jese cn\‘rere/ems?‘easn;el \:louch with us:
- . .
| o - - -
Thursday 27th August 2020, starting#t 3pm CET - Register now!  ¢gs. axlans Dlscover SD WAN nex.t generatlon
o nuvias Juniper secure firewall solution

Juniper
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Co-branding examples

What not to do

® Never use dark imagery.
e Never multiply brand green over the top

of an image.

HOOir\a VZdé'Gﬂé ® Never place the Juniper logo or Partner logo
konzultace zdarma

on a multiplied or transparent
background.

Akce plati do 31. prosince 202¢
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Thank you



